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Simple Online Marketing Strategies
for B2Bs that actually work
Plenty of people have heard of online
marketing but aren’t entirely sure how
it could benefit their business. Or, if
they do have vague notions about
shifts in marketing from traditional
platforms to newer digital ones, they’re
not sure where to start, how to put it
into action, or whether it could really
enhance their profits and business
profile.
Any medium-to-large size business
owner in Australia trying to understand
more about online marketing may not
be entirely up to speed on what the
trends and forecasts are in the next
few years, let alone the next decade…
Add that to the fast-changing world
of the Internet, particularly in regards
to social media, and it can be hard to
keep up.
The exciting news is there has never
been a better time (as they say!) to
invest in online marketing and uncover

how it can boost your business and
bring you new customers.
Recent surveys have found that for the
first time digital marketing’s spend is
now outgrowing traditional marketing
– with expenditure at more than $5
billion in Australia in 2015 – and this
is forecast to continue beyond 2018.
Increasingly, online marketing is taking
the lead with print in particular (and
television) starting to lag behind.
As consumers shift even further onto
online and mobile channels, marketing
budgets are expected to follow suit.
This eBook will explain what you
need to know about online marketing,
what’s new and what’s changing, so
you can clearly understand the steps
you need to consider to enhance your
digital marketing business strategy.
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What is online marketing?
Online marketing is a form of marketing and
advertising that uses the Internet and digital
media to deliver promotional messages about
your business to consumers (your target
clients).
Online marketing can appear as:
1. Email marketing;
2. Search engine marketing and
optimisation;
3. Social media
4. Campaigns;
5. Display advertising;
6. Mobile advertising;
7. Content marketing;
8. Online public relations.
These are just a few of the ways you can
develop online marketing, ultimately being
online means your options are vast and everchanging.
However, there are clear trends emerging
including the rise of content marketing and
search engine (SEO) marketing as well as social
media increasingly perceived as a mainstream
marketing tool.
Just look at the figures: Facebook and
Instagram alone make up more than one billion
and 400 million users, respectively, while
Twitter has more than 320 million and Snapchat
boasted about 100 million daily active users
halfway through last year.

It’s no surprise then that in the first half of
2015, surveys show that nearly $4 in every
$10 advertising dollars spent were allocated
to digital. What’s exciting is that each year,
changes in how to reach new customers
and clients is evolving, thanks mainly to
technological advances and its uses.
The enormous rise of Bring Your Own Device
(BYOD), for example, has altered the landscape
for online marketing immeasurably and any
medium-to-large business who have not
considered this fully needs to re-evaluate
their strategy promptly. Online marketers are
increasingly focusing on what constitutes
“smart mobility” and how they can zero in on it
to attract more customers.
Several things are clear when it comes to online
marketing today: technology is what drives
it particularly in relation to data, content and
customer experience.
Industry experts herald the fact that online
marketing and ecommerce work as a united
front: customers now generally expect to
be able to buy online safely without fear of
payment fraud (unless a major data breach hits
the headlines) and they don’t see it as a lesser
way of enjoying the purchasing experience.
As a business, that mindset has significant
implications for your online marketing strategy.
As much is made of the customer experience
online, many brands will continue to look at
ways to boost their content marketing strategies
to build better relationships with their potential
customers. Content marketing will increasingly
hone in on ways to offer value to the customer
rather than perhaps paying primary attention on
the brand’s message.
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How is online marketing
different to traditional
marketing?
Traditional marketing can be grouped into four
main categories:
1. Print advertising
2. Broadcast (radio)
3. Direct mail advertising
4. Telephone marketing
Traditional marketing is generally conducted
offline. It’s the physical newspaper you read or
the flyer in your letterbox, the advertisements
you hear on the radio and the calls you receive
from telemarketers.
Clever business owners don’t rely on one single
form of marketing, and many miss the incredible
opportunities that can come from a combined
online and traditional marketing strategy.

Why does online marketing
work?
Online marketing provides a way for business
owners to connect with their ideal client on
a level never seen before particularly as we
use mobile devices more than ever – recent
US figures, for instance, show 50 per cent
of connected devices in the home are now
mobiles.
Industry experts say those involved in online
marketing will increasingly be relying on
technology and software to help them analyse
their data, and in so doing the customer
experience across all touch points and
channels.
Similarly, data will be central in boosting
and driving sales by identifying current and
potential customers. If you’re wondering why
this is relevant, just think of the recent media
(and social media) attention Pokémon GO has
received! It is an online marketing dream as the
virtual reality game has just about everyone
talking!

Online marketing works so
well because:
1. You can make regular contact with your
potential clients. It takes on average
seven points of contact with a person
to make a sale. That means you have to
place your brand in front of your clients
eyes seven times before they’ll consider
making a purchase. Online marketing
allows you to get in front of them more
easily to make those points of contact.
2. Your message is there 24/7. The Internet
is there 24 hours a day, seven days a
week. This means your marketing efforts
are, once they’re in place and are hitting
the right targets, helping promote your
business.
3. You’re not limited by geography. Online
marketing allows you to put your
products and services to anyone in the
world.
4. You can build a tribe. ‘Tribe’ is a bit of a
buzzword, but essentially it means you
can build a community of loyal fans who
promote you via word of mouth.
5. You retain warm leads. Traditional
marketing relies on people remembering
what they heard or read and following up
on their interest in your advertisement
later. What are the chances they’ll
forget or lose the ad? Pretty high! Online
marketing eliminates the “I’ll follow it up
later” philosophy. Customers have all the
information they need right there at their
fingertips.
6. You can measure your progress. Online
marketing allows you to measure and
track your campaigns with data. By
using tools such as Google Analytics,
you can track and measure traffic
volume, referring sources of traffic, lead
conversion, email sign-ups, conversion
rates and even tracks the words that
potential customers typed into Google
to find you. As soon as you can see what
strategies are working you can put more
time, energy and resources into those and
forget the ones that aren’t as powerful.
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What does an online
marketing strategy look like?

How to create an online
marketing strategy

Now that you know why online marketing is
so effective and how it differs from traditional
marketing, the next step is to get your branding
and message consistent and targeted towards
your ideal potential clients.

Some industry experts says there is a revolution
underway when it comes to online marketing
and it is that it is now marketers who are being
asked to oversee and be responsible for the
customer experience, not just reaching new
customers.

•

Your brand is what distinguishes you
from your competitors and gives you a
competitive advantage.

•

Your message is the way your brand talks
and interacts with your customers.

At its most fundamental, there are two elements
to an online marketing strategy – human
creativity and computer science.
•

Human creativity is all about what is
going to appeal to your customers. Do
they like to read a blog or listen to a
podcast? Watch a video or interact in a
live webinar? You can be creative with the
Internet, and some things appeal to your
customers more than others.

•

Computer science is the inner workings
of the Internet. It’s all about code,
formulas, algorithms and systematic
languages. Its tracking and data and
statistics.

You need to know what is going to engage your
ideal customer.
•

How do they like to be spoken to?

•

What gets them excited?

•

Where do they hang out online?

•

What do they do when they’re online?

A vital component to this in business is that
online marketers must be clear on how, when,
where and why their customers are accessing
information and act and engage with them
based on that. Having the correct foundation
in place for your online marketing strategy is
crucial. Be aware that you don’t necessarily
have to have massive budgets to start
implementing this.
Once your branding and message is in place,
you’re ready to create your online marketing
strategy.

When you put these two elements together –
human creativity and computer science – you
have a highly powerful platform for promoting
your business to the right people at the right
time in the right way. Success comes when the
right strategy is put in place.
As a business owner, small, medium, or large,
working with an expert team like ours to help
you work out a few different strategies across
multiple mediums can make the difference to a
campaigns success.
You may even incorporate some traditional
methods to really boost your campaign. A
successful strategy is the one that works best
for your business.
Nonetheless, there are still many challenges
ahead. Experts say a continuing “mountain
to climb” for online marketing is recognising
how to link social media campaigns to sales,
how to combine traditional marketing with
online marketing, incorporating outbound
sales strategies into your online marketing and
working out the right elements so you get the
best from your campaign.
We live in exciting times!
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If you’re still a bit baffled by the
online world and would like some help putting
together a customised online marketing strategy
for your business, let’s have a chat.
There is an online audit you might be interested in

ONLINE AUDIT HERE
Or we can organize a quick call on the phone
to discuss your requirements.

CONTACT US HERE
and we will set up a call with you.
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