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In the last decade or so, we’ve seen a huge amount of change in regards to SEO. Users perform their
searches and queries in different ways now, search engines have changed the way they crawl, index and
rank pages, and SEOs have been able to more closely influence how much traffic a website receives.
But there is still so much confusion and misinformation out there about the practice of SEO. Thankfully,
companies like Hubspot and Moz who are experts in their field, continue to clear up myths and educate
SEO beginners and gurus alike.
This e-book is a practical guide to give you an understanding of the basic concepts of SEO.

SEO
What is SEO?
SEO used to be simply about getting your website
found online. These days it’s much more than just
optimising for search engines.
You need to optimise your content for readers first,
and search engines second.
The aim is to get visitors to come to your site and
have them stay there by publishing content that’s
personalised and relevant. Your website should be
easy to navigate and accessible to both users and
robot crawlers. Readers shouldn’t have to look for
what they need – it should be found easily. Provide
clear call-to-actions and you’ll hopefully convert

visitors into contacts, contacts into leads and leads
into customers.
So many people concentrate on the design and
appearance of their website when they’re building
or rebranding. Yes, these are important, but looks
aren’t everything. If people can’t find your website,
or can’t find the information they’re looking
for once they get there, it doesn’t matter how
beautiful it looks. It’s like building a gorgeous 5
star hotel, but if nobody can find your hotel, you’ll
never do any business.
SEO is essential to getting your website found,
and converting visitors once they get there.

THE BASICS OF SEO
Here are some of the basic components
of SEO and why they’re important.
Responsive Websites
As of April 2015, Google now gives preference to
mobile-optimised websites, so this is a must. Mobile
responsiveness also delivers the best search and
browsing experience for your mobile readers.
With responsive design, all of your website’s URLs
are the same across all devices, and they all serve up
the same HTML code. This isn’t the case with other
configurations, like setting up a separate, mobileonly site which requires a different set of URLs, and is
confusing for everyone.
With responsive design, the only thing that changes
across devices is the styling, which is controlled by CSS.
This configuration makes it easier for Google to crawl
your pages and retrieve your content, and makes life
much easier for you!

Keyword Research
Most people think that Google simply matches the keywords you type into its search engine
to the keywords of a page. While it does do this to some extent, Google tries to understand
your intent behind the words you’re searching for, and matches that intent to high-quality,
relevant content.
Keywords or key phrases are simply the search terms someone types into a search engine when
they’re looking for certain information. Keywords are at the heart of SEO, and selecting the right
ones can make or break your SEO strategy.
To get started with keyword research, come up with a list of about 10
words associated with your product or service, and type them into
Google’s Keyword Planner. You should aim to find a happy medium
between search volume and competition for that phrase. You can start
with a small list but it’s a good idea to grow your list as your business
grows and adapts.
Keywords don’t need to be repeated hundreds of times throughout
your content. Try to fit your keyword phrase into your URL, Title, Meta
Description H1-4 Header and every 2-3 times per hundred words in the
content, but only if it sounds natural. The same goes for your content.
If it fits well and sound good, then include your keyword phrase. But
remember to write for your audience first and the Google bots second.
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Meta Data
Meta Data is a very broad topic on “data about data.”
For the purposes of this document it is made up of
two components: page title and meta-description. The
page title can influence your rankings in a search based
on the relevance of your keyword and how you’ve
used it. The meta-description displays information that
influences your readers. Based on this, they make their
decision on whether to click or not.
Page Title - The page title tag gives readers a brief
summary of the content on a page. The title appears as
the bold anchor text in search results. Each title should
be unique for every page and ideally contain no more
than 70 characters (yes, that includes spaces!). It should
include your relevant keyword for that page, and it’s a
great place to use this little character | to separate your
information.

An optimal meta-description:
• Is unique for every page
• C
 ontains no more than 155 characters
including spaces
• Includes relevant keywords without just
repeating the title
• Includes a call to action to drive users to
your page
• Encourages the reader to click

Meta Description - The meta-description gives you
a bit more room to expand on the title and explain
what the content on your page is about. This is where
you need to sell your page to your readers with a mini
sales pitch. You need to convince them that this page
contains all the information they’re looking for.
Google announced in 2009 that meta-descriptions
have no influence on search rankings. But that’s
not to say that they aren’t important for SEO. Meta
descriptions present a major opportunity to convince
searchers that your page is worth navigating to.
Having a relevant, compelling meta-description can be
the difference between a searcher who clicks through
to your page and one who clicks elsewhere.

Heading Tags
The title tag that your headline is wrapped
(whether it’s H1, H2, H3 etc.) in has little to
no influence on your overall SEO. It’s there
for styling purposes only.
It really doesn’t matter what heading tag
you use, as long as you have your most
important concepts closer to the top of
the page. Remember, you’re optimising
your page for users first and foremost,
which means you should tell them as
soon as possible what your page is about
through a clear headline.

Anchor Text
Anchor text is the clickable text in a hyperlink. SEO
best practices dictate that anchor text be relevant
to the page you’re linking to, rather than generic
text.
So what does that mean in simple terms? I
bet you’ve all seen text that says “For more
information, click here”, and the word “here” is
highlighted as the text to click on. In this case, the
word “here” is the anchor text. This is a commonly
used phrase and is a waste of an SEO opportunity.
If you can phrase your anchor text in a way that
includes your keyword, or is relevant to your topic,
you’ll be helping your SEO.
For example, instead of “For more information on
advanced SEO techniques, click here” it would
be far better to say something like “My article
on Advanced SEO Techniques will give you more
information”, where “advanced SEO techniques”
becomes the anchor text. If this is also your
keyword phrase, and it’s relevant to the page
you’re linking to, you’ve ticked all the boxes!

Image Alt Text
When you load an image into your website, you’ll
normally see areas for you to enter the title of the
image, the alternative text, and a caption. The
alternative text is the alt text, and this is the main
one you need to fill out. When you look at a page,
you see the image. But when the search engines
crawl the page, they rely on the alt text to tell
them what your image is about. Completing the
alt-text field for your images may be the single
most important step that you can take for making
them SEO friendly.
As well as making your content more accessible
on the web, adding alt text to your images helps
those with visual and certain cognitive disabilities
understand the context of your image.

The more high quality links
pointing to your site, the
more trustworthy your page
appears to be and the higher
your site will rank.

So what should you write in the alt text field? Try
to incorporate your keywords, but keep your alt
text short and sweet. Around 5 words is plenty.
Make the text a description of the image as much
as you can. This will also help your chances of the
image (and therefore the page that it lives on)
show up in Google Image search results.

Link Building
Search engine algorithms rank web pages based
on many factors, over 200 factors actually! And
one of those factors is the number of quality links
pointing to your site.
When more than one website is trying to rank for
the same keyword phrase, the search engines have
to determine which website to rank above the
other. They do this by looking at:
1. The quality of the links pointing to that site
and page, and
2. The quantity of the links pointing to that site
and page.
The more high quality links pointing to your site,
the more trustworthy your page appears to be and
the higher your site will rank. Links also help the
search engines connect the relevancy of a page
with a particular keyword.
So is it worth paying for links in order to appear
more trustworthy and rank higher? Usually not. The
problem with paid links is that they come from a
network of link buyers and sellers, and these are
almost always low quality sites. Search engines are
able to spot these types of link building activities
by detecting website registration connections
or finding websites that follow specific linking
patterns. These go against Google’s Webmaster
Guidelines, and can result in severe consequences.
It’s far better to have true friends than pay for
fake ones!

Page Structure
Your home page is the gateway to your
website, and your chance to make a valuable
first impression. Have you ever come across a
homepage with so much copy that it just goes
on and on? Or the opposite, almost no copy,
leaving you wondering what on earth this
business is all about?
Your homepage content should be long enough
to clarify who you are, what you do, where you’re
located (if you’re local), your value proposition,
and what visitors should do next. It should also
clearly navigate a reader around your website,
and provide them with a roadmap of where to
go next. These visitors should leave satisfied, not
overwhelmed or underwhelmed, and certainly
not confused.

account. Pigeon also improved the way Google
evaluates distance when determining rankings.
The bottom line: local SEO matters, probably
more so now than ever before.

What is Off-Page SEO?
According to Google, the key to off-page SEO is
to create content that other people find valuable
and want to share. That’s it!
Here’s the full excerpt: “Natural links to your site
develop as part of the dynamic nature of the web
when other sites find your content valuable and
think it would be helpful for their visitors.”
So in a nutshell, you can increase your search
rankings and earn natural inbound links by creating
amazing content that people share.

What about optimising for local search based on
your location? Does this matter? You bet it does. If
you’re a local business, optimising for local search
will help you get found by people who are nearby
and more likely to buy from you.

Social Media springs to mind as a great way of
keyword optimising content and getting the
message out there. Set up and optimise as
many well-known platforms that are relevant to
your business. Setting up the “About” section
properly can also really help with your “findability.”
Joining Groups and creating communities can
also really help.

In July 2014, Google took a major step towards
optimising for local searches with the release of
its new Pigeon algorithm. The algorithm treats
local search rankings more like traditional search
rankings, taking hundreds of ranking signals into

Blogging is one of the most powerful ways to
promote your company/website online. Each time
you push out a blog and it is optimised properly,
you have another page working for you online
attracting the right kind of visitors to your site.

Location

Directory & Citation set up. Done properly can bring you amazing
first page results, especially if you are a Location based Business.
Guest posts are a great way to do this, but only if you approach
guest blogging opportunities with the right intentions. The goal
shouldn’t be to generate links, it should be to generate discussion
and to share knowledge or data or other insights that we know our
audiences (and prospective customers) will find valuable.
Here are some tips to get the most out of guest blogging:
1. O
 nly write posts for — and accept posts from — established,
reputable sites
2. U
 se no-follow links, so Google doesn’t pass SEO authority
between your sites
3. W
 rite original content only. Don’t publish a post that’s already
published somewhere else, and don’t send the same guest post
to multiple publishers.
4. D
 on’t send out mass unsolicited emails asking for guest
blogging opportunities, because that is spam!
And these are just a few. There is so much you can do online now
to help your business be found which is free apart from the time
taken to create and set up.
If you are interested in finding out how your website is tracking
online why not try out our Online Footprint Consultation? It’s free
and it will help you find ways to generate more leads and traffic to
your business.

